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Designing
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< Preparation

Match the products to their names and find out their special features.

A. Spider computer  B. Viva speakers  C. Project Ara  D. Flat CD Mouse




picture 3: ( )

picture 4: ( )

package ['paekid3] n.
generation [,d3ena're1fan] n.
screen [skriin] n.
commercialization n.
[ka,m3:falar'ze1ifon]

analysis [3'naelasis] n.
concept ['‘kbnsept] n.

N9 Warming-up &

1. What’s innovative in products below?
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Unit 1

2. Match the pictures to the terms.

A. Brand design B. Package design C. Web design  D. Product design

picture 3: (

3. Discuss the major stages in new-product development. Put them into the

correct order.

A. Idea screening B. Commercialization

C. Test marketing D. Idea generation

E. Business analysis F. Concept development and testing
G. Product development H. Marketing strategy
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'y Listening and Speaking

1. Listen to a conversation and decide whether the statements are true (T ) or

false (F).

A~ A/~ A/~ o/~~~

) (1) They are talking about the design of the logo.
) (2) Mike wants green and black.

)

)
) (3) Jenny doesn’t agree with Mike.
) (4) The pattern of the logo is a butterfly.
)

) (5) The pattern of the logo are green leaves.

2. Listen again and fill in the blanks with the missing words.

Jenny:
Mike:
Jenny:
Mike:

Jenny:

Mike:

Mike, have you got any ideas about (1) for
the medical company?

Hmm, first I think (2) , which will show the
meaning of life and safety.

Right, I agree with you. Now how about (3) ?
What about a butterfly?

I think (4) may be better. Green leaves make
people feel (5)

Great, let’s start designing it now!

3. Make a similar conversation by applying the following information.

Scenario

There are three big cell phone systems in the market. They are Android,

Windows and IOS. Talk together for about two minutes about their system design,

telling each other which one you like best.

Prompt material

* features

* advantages

* disadvantages

% after-sales service
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New Words and Expressions

starting point

combination [[kombi'neifon]

form [foim]
function ['fankfan]
quality ['kwblati]

sustainability [s3,stena'bilti]

developer [d1'velapa]
balance ['balans]
process ['prauses]
Sweden ['swizdn]
unique [jur'nizk]

technician [tek'nifan]

=

=

n.

adj

n.

manufacturer [manju‘faektfars]n.

specialist ['spefalist]
special ['spefal]

partnership ['pa:tnafip]

technique [tek'ni:k]
material [ma'tIarisl]
instead of

based on

furniture ['f31n1tf3]
lab [laeb]

co-worker

supplier [sa'pla1a]

n.

adj.

n.

n.

n.
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2 Pre-reading

1. Answer the following questions.

@ Which company is the passage talking about?

@ Which element is the most important of a product?
© What makes the IKEA design process unique?

@ Where are two IKEA Test Labs?

© What is good quality based on?

2. Write down the elements of a good design.

GOOD
DESIGN

) Toxtn L

Design at IKEA: the Story behind Our Products
" 3 g - ‘ 5}

Every IKEA product has a story to tell. And like every good story, it starts with
a great idea. What’s ours? We want to make everyday life at home better. That’s why
we do thousands of home visits every year to learn more about peoples’ needs and

dreams. This is the starting point for every product we design.

O.
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Designing good quality

For us, good design is the right combination of form, function, quality,
sustainability and a low price. Our product developers and designers have to find the
right balance of all these when the design process begins.

We design and develop about 9,500 products ourselves in Almhult, Sweden—the
small village where IKEA first started.

The people behind our designs

What makes the IKEA design process unique is that our suppliers play a very
important role. At the beginning of the design, our product developers and designers
work with different teams of technicians, manufacturers and specialists, often right on
the factory floor. This special partnership helps keep our prices low and the techniques
latest to make products the IKEA way.

High-quality testing
We test all of our materials and products during the product development
process. For us, good quality is based on the needs of our customers, how they use
our furniture and their lives at home. Our two IKEA Test Labs in Sweden and China

are also training centers for our co-workers and suppliers.

2 Post-reading

1. Choose the best answer for each question.
@ What does IKEA start with?
A. A reason. B. A great idea. C. A story. D. A legend.

O
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@ According to the passage, what is the most important in a good design?

A. Form and function. B. Quality.
C. Sustainability. D. A low price.
© All of the following makes the IKEA design process unique except
A. technicians B. manufacturers
C. specialists D. buyers
@ For IKEA, good quality is based on the needs of the  , how they use our
furniture and their lives at home.
A. suppliers B. customers
C. designers D. technicians
© Our two IKEA Test Labs in and are also training centers for our

co-workers and suppliers.
A. Sweden; China B. Switzerland; China
C. Sweden; Cuba D. Japan; China

2. Find words and phrases in the article which mean:

@ aplace where sth. begins

© an idea maker

© aproduct maker

O abuyer

© anatural or usual duty of a person or purpose of a thing

@ aperson that one works with

@ anything from which sth. is or can be made

© being the only one of its type
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3. Write the corresponding forms of the given words.

Verb Noun ( Person )

supply
design

develop

manufacture
co-work
Verb Noun

combine

balance

sustain

4. Language focus.
@ And like every good story, it starts with a great idea.
SRR — DR, BT DR AR
start with  DL--+--- AN}
e.g. To work out a plan, one has to start with investigation.
TR AT FEA T
@ That’s why we do thousands of home visits every year to learn more about
peoples’ needs and dreams.
MR 2B VEHERRHA TIRZ IR GRIEFFUIR T A58 22 A TR R KA AL
learn about | fift, K15, 2#15
e.g. How did you learn about the meeting?
AR TE IR R E A HE R 7
© For us, good design is the right combination of form, function, quality,
sustainability and a low price.
XFTIRAPRYL, a2, IRE. Bl Rt Rm Y IERSs & .
the right combination of 1E#IAYLAL S, IEMIZEE
e.g. They must find the right combination of soil mix, water content and drying

methods.

AT B R R -G T L KR TR R IER 5 5

O
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@ What makes the IKEA design process unique is that our suppliers play a very
important role.
HAR B R —J Y SR R B R A% T AR
play an important role &4 # ZAEH
e.g. Computers play an important role in our daily life.
HHEAHETRATHY HF A6 il 2 APER]
© For us, good quality is based on the needs of our customers.
XFTRARYL, A BRI TIRATE 1K
be based on  HENLAE-e B2
e.g. Fluctuating prices are usually based on a fickle public’s demand.

Wi B SR R h R AR AR AR E T3 1Y

5. Translate the following sentences.

O BOHMLZ TG RIFAR o

Design should market research.
© HYE VR EVEAN TR S R
Salespeople should the products
© Lot R MU A MR S .
Good design is the right of first-class quality and
O BUFREIILE = R BT R EEAE
Creativity in product design.
O R E ST AT T R R i,
Product bases on the of the market.

6. Fill in the blanks without referring to the original text.
Making everyday life at home (1) is the starting point for every
product IKEA designs. Good (2) is the right combination of form,

function, (3) , sustainability and a low (4) . Product

developers and (5) work with teams of technicians, (6)
and specialists. We test all of our (7) and (8) during the

product development process.
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7. Which design of IKEA’s products do you like best? Why? If your city has

IKEA stores, go and find your answer. If not, browsing its website is OK.

L)
N ¢

) i

8. Please do some research with your classmates on factors which affect
their purchase. Then make a pie chart according to the figures you’ve collected.
L] quality
[J low price
O good design
[ material
O place of production
[ outlook
..
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Product Design Meeting Agenda

Date: August Ist, 2015
Time: 8:30—18:00
Place: The 4th conference room
8:30—~8:40 Arrival & Signing in
8:40—9:30 Opening speech by General Manager
9:30—11:00 Design display given by R&D Department

A. Group 1 B. Group 2 C. Group 3
11:00—11:30 Q&A: Chairman, CEO and Department Managers will response to

inquiries if required

11:30—14:30 Adjournment
14:30—16:00 Report by —

A. Market Manager B. Sales Manager C. Financial Director
16:00—16:15 Coffee & Tea Break
16:15—17:00 Discussion
17:00—18:00 AOB ( any other business )
18:00 Adjournment
Notes:
Please bring along the digital copy of your report or presentation.

Please switch off your cell phone during the meeting.

1. Answer the following questions.

@ What is the main content of the meeting?
@ When will the meeting begin?

© Where will the meeting be hold?

2. Fill in the blanks with the following sentences.
A. We’ll have reports by Department Managers
B. We’ll have design display by R&D Department
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C. Let’s keep this meeting fairly brief
D. We’ll have time to discuss the design proposal
E. We’ll have Q&A Time

Okay, everybody, thanks for coming. (1) , really just a few things on
the agenda. In the morning, first of all, as you can see, (2) ; And secondly,
(3) . In the afternoon, at first, (4) and after a short break,
(5) . Finally, we’ll have a little bit of time for any other business.

1. Check the ones that you need to prepare for a meeting.

( ) Fax machine ( ) Conference call system

( ) Paper shredder ( ) Video conferencing system
( ) Computer ( ) Tea & Coffee

( )TV set ( ) Typewriter

( ) Telephone ( ) Overhead projector

( ) Printer ( ) Flowers

2. Put the following words and phrases into the correct places.

A. Lunch B. Opening ceremony
C. Breakfast D. Farewell Party & Closing Ceremony
E. Break F. Adjournment

Conference Agenda

7:30 a.m. to 8:00 a.m. (1)
8:00 a.m. to 10:00 a.m. (2)
10:00 a.m. to 10:30 a.m. Break

10:30 a.m. to 12:00 p.m.  Presentation: Goals of modern education
12:00 p.m. to 1:30 p.m. (3)

1:30 p.m. to 3:00 p.m. Presentation: Sharing educational resources
3:00 p.m. to 3:15 p.m. (4)
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2k
3:15 p.m. to 4:45 p.m. Seminar: What needs to be done for positive changes
4:45 p.m. to 6:00 p.m. (5)
6:00 p.m. to 8:00 p.m. (6)

3. Make a schedule according to your typical day and see if you have finished

the activities.

’s Schedule
Time Activity Check

O0ogooodo:n

4. Writing.
You work as the assistant of Mr. Wang, Director of IKEA Company. One of your
company’s business partners is visiting your company and wants to know if he has
the chance to do business with your company. He will stay in your company for a day.

Make a meeting agenda.
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0 Activity 0

Here are some traditional products of China. What can we do with the

design to sell them well in the domestic and international markets? Choose one

product to make a detailed plan.




